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Follower Growth 
(Lifetime – since Jan 4, 2022)

Total – 6,528

Facebook – 2,411
Instagram – 1,458
LinkedIn – 1,876
X/Twitter – 467
Threads - 213
Bluesky – 17
YouTube - 86

Reach
(as of Feb, 2025)

Total – 78,922

Facebook – 28,119
Instagram – 31,374
LinkedIn – 19,429
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Followers Engagement Reach

Facebook 2,411 3,100 28,119

Instagram 1,458 3,389 31,374

LinkedIn 1,876 1,045 19,429

Twitter/X 467

Threads 213

Bluesky 17

YouTube 86 664 4,271









• Instagram’s viewership and engagement 
have increased even more and even 
outperformed Facebook

• Consistent and prescheduled posts have 
allowed for more viewership while also 
removing the stress of posting daily

• Collaboration with other accounts has 
improve our numbers drastically on 
Instagram

• Removing inactive users has allowed for 
more engaged emails and keeps us from 
hitting our Quorum maximum

• Sharing content that’s overly negative, 
even if positive for VA250, can cause 
issues

• Need empowerment to delete posts as 
needed

• The Mobile Museum Experience allows for 
more opportunity for our own content

• March is full of events (Common Cause, 
Ken Burns’ doc, Patrick Henry, and the 
Give Me Liberty exhibit) that should be 
capitalized on ahead of time
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